the emotional contagion of netizens is an important factor that accelerates the spread of rumors, and it is also key to the effectiveness of rumor refutation. Based on the existing emotional model, we improved the method for calculating the emotional value and the transformation rules to simulate how the infection transforms individual emotion to group emotion during rumor refutation. The results show that the cycle and trend of netizen emotional change vary by period, but the final distribution structure presents a relatively stable state. The factors that affect the emotional changes of netizens are mainly objective and subjective aspects, both of which can promote the evolution of emotional contagion. The objective aspect depends on the speed and credibility of the rumor, and the subjective aspect depends on the degree of intimacy between netizens. After rumor refutation, emotions generally change from negative emotions to positive or immune emotions.
Simulation Results
Through four groups of experiments, this study set up experimental parameters and simulation analyses of the model. Experiment 1 analyzed the distribution of and variation in different types of emotional subjects in different time stages by iterating the contagion cycle of emotional subjects. Experiment 2 controlled the values of w r , b r , and v s (Table 1) in R sr (Table 2 ) to observe the influence of different degrees of network intimacy on the changes in levels of competition between emotional subjects and the process of changing the state of infected subjects. Experiment 3 analyzed the influence of the speed and credibility of refutation on the emotional value of netizens. Experiment 4 compared the emotional value of netizens before and after rumor refutation. After a series of artificial interventions, the change in the emotional value of the rumor, that is, the merits and demerits of the final rumor-refuting effect, is analyzed.
Time period of emotional contagion. Emotional contagion is a highly dynamic social network in which individuals constantly rebuild or break old social connections 35 . Thus, to explore the expansion process of the dynamic network, the emotional state and emotional value of each subject were recorded at different times. The time period of the iterative model (t = 30 days) is used to observe how the emotional subject changes with the time of refuting the rumor under the condition of emotional state switching rules ( Fig. 1) . s was the most active in the early stage of rumor refutation and gradually disappeared after promoting the transformation of netizens into r and m ( Table 2 ). Regarding r, in the first three days, the number of people did not change significantly, but the number rapidly increased to a fixed value after three days, and the stable time was roughly in sync with m ( Fig. 2A ). The number of emotional subjects was basically stable after 4 days. It can be speculated that in the days before a rumor, netizens are the most vulnerable to infection, and the number of r also reached a peak at this time.
Parameter symbol Meaning a s (0 ≤ a s ≤ 1)
Credibility: indicating the credibility of the subject, such as government officials, experts and scholars, or opinion leaders. v s (0 ≤ v s ≤ 1)
The speed of refuting the rumor: the speed of the subject's refutation of the rumor. d r (0 ≤ d r ≤ 1) Subjective judgment ability: among individual netizens, due to individual differences, the degree of rationality will also differ.
w r (0 ≤ w r ≤ 1) Expression ability: the ability of individual netizens to communicate and express themselves. b r (0 ≤ b r ≤ 1) Willingness to spread a rumor: the subjective willingness of individual netizens to spread a rumor. Table 1 . The influencing factors of netizens' emotions can be divided into objective and subjective aspects. The objective factors consider credibility, such as the antirumor subject a s , and the speed of clarifying rumors v s , and the subjective factors consider the individual subjective judgment ability d r , the emotional expression ability w r , and the willingness to spread a rumor b r .
The influence of netizen relationship structure on emotional contagion. The value of R sr is simulated and analyzed, and the results show that the higher the value of R sr , the closer the relationship between r and s, and the better the propagation effect. When the time variable was controlled, the influence of R sr on emotional contagion was observed. The emotions of netizens returned to rational or immune status after a week ( Fig. 2A ). Therefore, in experiment 2, t was set conservatively to 10 days to ensure that netizens' emotions reached a rational state during the period. The influence of the time factor on the emotional contagion of netizens was excluded. After controlling for the time variable, the affinities of individual netizens were observed. As Fig. 3A shows, r is unlikely to be infected by s, and the possibility that the infection will cross the interaction space is small. Most netizens are in the initial negative emotional state (R sr = 0.2, t = 10 days). s has a certain influence on r, there are overlapping and intersecting parts in the interaction space, and the number of r and m increases noticeably (R sr = 0.5, t = 10 days). When the emotions of most netizens tend to be positive or immune, the interaction of s, r and m is obvious ( Fig. 3B ) and the effect is the strongest (R sr = 0.8, t = 10 days).
In an individual-centered network society, people tend to connect with people who are similar to themselves 39 . After forming closely related groups, the high-density network society can help people quickly identify rumors through collective intelligence under the influence of multisource interaction and emotional contagion 33, 40 . This kind of "contagion model" based on kinship and alienation is not a one-way model, but a mutual feedback 
The influence of s to r on emotion at time t, 0 ≤ R sr ≤ 1 Table 2 . The description of parameters of emotional contagion. transmission, which is conducive to emotional aggregation during the formation of a climate of opinion, leading to an upward trend of group emotions 41 . This model even circulates and amplifies in the media context, resulting in "emotional flow waterfalls" 42 . When most individuals are in a negative emotion, the person closest to each individual is in the same emotional state ( Fig. 3C ). It is also possible that, after contact with others and being affected by their emotions, individuals hold a neutral attitude toward rumor refutation or transition to positive emotions and further infect the people around them. In the form of interpersonal transmission, the contagion process of rumor information is accelerated, which ultimately leads to the group emotion achieving a positive or immune state.
The impact of the speed of rumor refutation and credibility on emotional contagion. v and a
can affect the emotional value of netizens to a certain extent. The greater the values of v and a, the more likely the netizens' emotions are to eventually change to positive emotions ( Fig. 4A,B ). To further explore the impact of the interaction of the two factors on the emotional value of netizens through the permutation and combination of three groups of values of v and a, six combinations, v1 * a1, v2 * a1, v3 * a1, v2 * a2, v2 * a3 and v3 * a3, are finally obtained, representing combinations of v and a of different sizes (Fig. 4C ). In the combination v1 * a1, that is, when v and a are the highest, the effect of refuting the rumor is at its best, and most of the emotional values of netizens are stabilized in the range of positive emotions after 2-3 days (v = 0.8, a = 0.8, E r = 0.81). However, the combination v3 * a3 is the worst, and the effect of rumor refutation is not ideal. Almost all netizens were at the intersection of negative and immune emotions (v = 0.2, a = 0.2, E r = 0.68). This finding shows that for the time examined, the faster the speed of refuting the rumor, the higher the credibility and the greater the impact on the emotional value of the netizens.
Comparison of netizen emotions at the beginning and end of rumor refutation. Whether near
the beginning or end of the rumor, the emotional value of netizens has repeated high and low peaks ( Fig. 5A ). Some studies have shown that when cyberspace is limited, that is, the upper limit is low, public opinion www.nature.com/scientificreports www.nature.com/scientificreports/ information will quickly be saturated at a low value. In contrast, if the attention of netizens is increasing, it will stay at the peak value after rising to a certain maximum level. This phenomenon is similar to "energy conservation". Emotional values do not continue to grow infinitely after reaching a certain peak. Instead, they are undulating, fluctuating back and forth between minima and maxima in a negative or positive emotional wave 8 . As a subject's emotional values fluctuate, the node may be infected by other people's emotions 11 .
Before and after refuting the rumor, the emotion of netizens fluctuated obviously. Before refuting the rumor, the majority of netizens' emotional values were lower than 0.66; they were in a negative and immune state, and the emotions of the minority were positive. However, most final emotional values of netizens were in the 0.66-0.87 range, and a few individuals' emotional values were lower than 0.66 ( Fig. 5A ). This finding indicates that at the end of rumor refutation, the attitude of most group members toward the information had changed to positive or immune, and negative individuals were rare ( Fig. 5B ).
Consistent with the results of Zhao et al. 32 , this experiment found that negative, highly aroused emotional information can easily get people's attention, leading to dissemination 43 . Positive emotions such as excitement and happiness transmitted between strangers are negligible, but negative emotions such as anger and sadness can be transmitted among strangers in a large area, gathering and forming an emotional ripple effect 44, 45 . This also explains why the effect of refuting rumors is not ideal when the netizens' negative emotions are strongest, because refuting rumors at that moment will make people more convinced of the original view; this phenomenon is called the "backfire effect" 46 . However, with the convergence of diverse views and emotions and the formation of full discussion or debate, netizens' rationality gradually returns under the self-purification mechanism of the social platform 23, 47 .
Results Demonstrate
Data source. On October 28, 2018, the news reported that the Chongqing bus crash was caused by a female driver driving a private car. Many media outlets reported this news, causing some netizens to condemn the female driver. During this period, public opinion chastised the female driver, and accusations flooded the internet. On the evening of October 28th, Chongqing's official Weibo issued a notice stating that the accident was caused by a bus suddenly crossing the center line while driving, crashing into a private car and then falling into the river. Public opinion began to change, and many netizens apologized to the female driver. On November 2nd, officials officially announced the cause of the bus crash in Chongqing, and public opinion reached its peak on this day. Subsequently, the amount of public opinion gradually showed a downward trend.
The reasons for selecting this example are as follows: first, the incident involves social public concern and sensitive topics and has great social impact. Internet public opinion and the content of the netizens' comments are conducive to the study of the spread of emotional contagion among netizens. Second, the incident involves anti-rumors and the change process of netizens' attitude toward female drivers, which fits the induced conditions of emotional transition in the model. Third, the outbreak and fermentation of the event, a series of turning points and discussions caused by the follow-up reports of the major media and the disclosure of the truth were first Search condition. Using the advanced search function of Sina Weibo, we selected a 13-day period from 10:00 on October 28, 2018, to 10:00 on November 9, 2018. The keywords "Chongqing Bus Falling Into The River", "Chongqing Bus Falling Into The River + Female Driver" and "Chongqing Bus Falling Into The River + Female Driver + High Heels" were used as the retrieval keywords. The search condition "Type" was set to select the original popular Weibo, "include" was set to select all, and the retrieval operation was conducted.
Collection rule. Through the web data collection tool "Octopus", the following information was collected from the retrieved data: user name, user ID, release time, published content, published URL, forwarding number, www.nature.com/scientificreports www.nature.com/scientificreports/ number of comments, likes, and other basic information attributes, which were saved to an Excel spreadsheet. In this paper, a total of 24,692 microblog source data were collected.
Text processing. Due to the arbitrariness of the information release in the context of the Internet and the nonstandardization of the form of information, it was inevitable that some incorrect, unrelated, blank or repetitive data would be retained. Therefore, it was necessary to further clean the data manually. The main operation steps were as follows: manually deleting blank and invalid data, such as the URL string at the beginning of http and words with no actual semantics, and manually deleting unrelated items, such as marketing information, advertising, spam and format words, such as "forwarding Weibo". Excel was used to remove repeated input data and to delete comments with only pictures or meaningless characters, such as #, and @. Finally, a total of 16,083 valid texts were obtained.
In this paper, the ROST CM text mining software was used to segment the words and frequency of the preprocessed microblog data and to calculate the emotional intensity of the microblog content in the corpus to be analyzed. According to the emotional intensity value, the microblog content was divided into positive microblogging, neutral microblogging and negative microblogging, consistent with the emotional categories of this study. According to the system, 6,389 (39.73%) positive microblogs, 4,679 (29.09%) neutral microblogs and 5,015 (31.18%) negative microblogs were obtained. Data analysis. To verify the results of the simulation model, this paper will test the feasibility of our model by combining the four previous experiments with the real case of the Chongqing bus falling into the river.
Time period of emotional contagion (Experiment 1).
Based on the processed research samples, this paper created a topic heat trend about "female drivers of buses falling into the river in Chongqing" (Fig. 6A ). On the 28th day, it received the most attention, followed by the 2 days when the truth of the fall into the river was announced, which again aroused discussion among netizens. Consistent with Experiment 1, before refuting the rumor, the emotion of the netizens was mainly negative. After the rumor was refuted, the negative emotion significantly decreased. From November 7th to November 9th, the emotions of most netizens were transformed into positive emotions and neutral emotions, especially on the 9th. The reduction in negative emotions was the lowest (Fig. 6B ).
It can be seen that the selected rumor case is not only consistent with the 10-day cycle of Experiment 1 but is also consistent with the emotional tendency distribution and transformation results, which demonstrates that the data of Experiment 1 simulated by the simulation experiment are reasonable.
The influence of netizens' relationship structure on emotional contagion (Experiment 2). The original Experiment 2 compared the effect of refuting rumors by assuming that s and r had different degrees of closeness. However, it is difficult to accurately quantify the closeness between s and r in a real environment. www.nature.com/scientificreports www.nature.com/scientificreports/ Therefore, this paper relies on the number of comments, likes, forwards and fans as the reference index of the relationship between s and r. We selected media sources that differed from the netizens in terms of closeness and influence. These sources, including the "Phoenix Weekly", "Daily News" and "People's Daily", represented the rumors (R sr = 0.2, 0.5 and 0.8). The comments of the three media sources were collected, and their effect on refuting the rumor was analyzed.
The closer the relationship among netizens is, the greater the influence of the main body. In the process of refuting rumors, the greater the probability is that netizens will discuss the rumors, the more obvious the emotional amplitude of netizens is (Fig. 7) . Evidence shows that the closer the relationship between s and r is, the more extensive the discussions are that will be gathered. In this environment, the emotional contact rate between groups is higher and it is easier to form group momentum, which helps to enhance the spread and infection of netizens' emotions. Thus, the data of Experiment 2 simulated by the simulation experiment are consistent with the actual case.
The impact of the speed of rumor refutation and credibility on emotional contagion (Experiment 3).
In this paper, the date and time indicators to refute rumors are represented by v, and the attention of bloggers, the number of fans and blog posts are represented by a. According to these indicators, v and a are sorted and combined. The final effect of refuting the rumor is expressed by the forwarding, comments and likes of the content sent by bloggers ( Table 3 ). The results show that, consistent with Experiment 3, the influence of a is weaker than that of v, and v is the key to refuting rumors (Fig. 8) .
However, in the process of refuting rumors in reality, the ideal combination of v1 * a1 is relatively rare. A possible explanation is that more authoritative media sources are more cautious; if released news is not true, the damage incurred will be to the credibility and authority of these sources. Therefore, the fastest way to refute rumors is usually not with the most authoritative mainstream media source. In the same period of time, the authority of high-level media sources achieves relatively better results.
Comparison of netizens' emotions at the beginning and end of rumor refutation (Experiment 4).
ROST CM software was used to analyze the emotional value from the beginning to the end, and the proportions of positive emotion, neutral emotion and negative emotion were calculated (Fig. 9 ). In the initial stage of refuting rumors, most of the netizens' emotions were negative, and the proportion of neutral and positive emotions was low. At the end of the rumor refutation, most netizens' emotions were transformed into positive emotions and neutral emotions. Therefore, the data of Experiment 4 simulated by the simulation experiment are basically consistent with the real situation. www.nature.com/scientificreports www.nature.com/scientificreports/ The results of the four experiments can explain the laws and characteristics of emotional contagion in the real environment to a certain extent. Emotion is the regulator of human behavior and must run well. An effective mode of refuting rumors should be comprehensive and should include not only the information that people can trust the main body refuting rumors on the Internet and that netizens can cultivate rational expressions. This not only provides a new way of thinking about the future of anti-rumor efforts but also lays a foundation for the study of the evolutionary mechanism of group emotions with regard to rumors.
conclusion and Discussion
By modeling and analyzing the change in netizen emotions and the rules of subject transformation during rumor refutation, this paper investigates how netizens' emotions change and the influencing factors involved in the process. Four different experiments were used to simulate the emotional contagion process of netizens. Based on the existing emotional contagion model, the method of calculating the main emotional value and the transformation rule was improved to include the main type of emotion, the contagion scenario, the changing conditions and rules and other elements. The main results of the experiment are reflected in the following three aspects.
First, regarding the emotional change cycle and trend of netizens, the active time and period of s, r and m are not the same, but they all tend toward a stable value in the end ( Fig. 2A) . Consistent with previous studies, the peak emotion of netizens generally appeared in approximately the first 2-3 days of rumor refutation and then began to decline and dissipate; finally, the distribution structure of the emotional subjects achieved a relatively stable state.
Second, regarding the influencing factors of netizen emotions, the subjective level depends on R sr, and the objective level depends on a and v. The results show that the spreading effect of rumor-refuting information is better and the time to refute the rumor is shorter in a "close" social circle than in a "dispersed" social circle (Fig. 7) . The benign intervention of an authority to refute a rumor can positively guide a network rumor event and help the sentiment of netizens quickly return to the normal level ( Fig. 4) 48, 49 . In addition, the results further verify that negative emotions are the main driving emotions of information dissemination. The more attention the information received, the more the widespread dissemination of rumor-refuting information can be promoted, which ultimately makes the emotion of netizens tend toward positive or immune. www.nature.com/scientificreports www.nature.com/scientificreports/ Third, the netizens' emotions change at the beginning and the end of refuting rumors. The main change after rumor refutation is that most negative emotions eventually become immune or positive emotions (Figs 5, 6 and 9). Overall, the evolution of emotions is a gradual process, and there is no sharp transition from one emotional Table 3 . Indicators of the speed, credibility and influence of the media in refuting rumors. www.nature.com/scientificreports www.nature.com/scientificreports/ state to another. It is common for negative emotions to become immune emotions or to become immune emotions and then positive emotions through the dynamic transformation process (Fig. 3A,C) .
Compared with previous strategies based on the psychology and emotion of the rumor audience, this paper innovatively combined research on rumor refutation and netizen emotion. First, we directly took netizen emotion during rumor refutation as the entry point and explored the characteristics and evolution rules of netizen emotional contagion during this process. Second, the experiment proved the rationality and rigor of the distribution of netizen emotions, the survival cycle of negative emotions and the key factors affecting netizen emotions during rumor refutation, which provided a path for predicting the trend of netizen emotions, knowing public opinions and sorting out netizen emotions. Finally, the experiment also proves that this method is an operable way to suppress the speed and scope of rumor propagation to release rumor-refuting information in time by authorities or organizations, calm netizens and channel negative emotions. Analyzing the influencing factors and interaction rules of people's emotional contagion in Internet rumors can improve people's cognition of positive and negative emotions in the information age to guide and alleviate crisis rumors with specific targets.
In future research, we will examine the role of a wider range of emotional contagion factors during rumor refutation and guide rumor crisis events in a rational direction by cultivating the participants' positive dominant emotions. In addition, we should pay more attention to the phenomenon of the emotional contagion of netizens in different social media to achieve a more comprehensive analysis of the characteristics and laws of emotional evolution.
Methods
Model construction. Emotional contagion during the spread of rumors is not a blind, nonselective process but a process deeply rooted in the social background 50 . Therefore, the spread of an emotional state cannot be similar to a viral contagion in terms of a "target hit" 51,52 but must be decoded according to a certain social background.
Some studies have pointed out that emotional contagion is not a simple imitation and feedback of other people's automatic emotional mechanisms 53 ; rather, in the perception of external emotions combined with a certain social background, self-interpretation, and secondary coding, people form emotional fusion 54 . In the process of infection, in addition to the external noise that weakens the original emotion, the recipient's own endogenous factors also have a certain impact. For example, personal traits such as skepticism, analytical thinking, cognitive needs and a sense of control are thought to raise doubts about information and its interpretation 55, 56 . In addition, DiFonzo 57 stated that people will choose, interpret and reconstruct information according to their internal value schema, which results in a perceptual bias consistent with that schema, making it easy for people to believe rumors consistent with their own beliefs and values. Thus, individual emotions cannot be unconditionally transmitted to others, and this study suggests that emotional contagion transmission during rumor refutation has its own operating procedures.
In a long-term uncertain environment, the standard of judging the credibility of rumors and anti-rumor information will also be reduced. Especially when the credibility of the government is insufficient and the public generally lacks relevant background knowledge, rumors are easier to spread 58 . Experimental studies have found that people trust rumors because of the reliability of the source, and counter information sent by the reliable source is also acceptable 59, 60 . At the same time, in practice, to control the spread of rumors, besides paying attention to the reliability of the rumor source, government departments should also release real information in time to curb the spread of rumors. If the majority of netizens are allowed to discuss freely, the longer the time, the more prevalent negative emotions such as anger and resentment, which is not conducive to the good development of the situation 61 .
The emotions expressed by individuals in the process of refuting rumors can be regarded as feedback or new information to others. The type and degree of emotion depends on the individual. We have proved the following: first, individuals have their own subjective judgment of other people's emotions, choosing whether they want to be infected by them or withdraw from the process of spreading a rumor 34, 62 ; second, regarding the willingness to disseminate, when information flows to a certain audience, whether the audience wants to continue disseminating emotions depends on the internal tendency of the audience; third, the extent to which individuals express their own primary emotions involves whether they discuss them fully or have reservations 31, 40 ; finally, the intimacy of individuals with other nodes in the network is an important factor for determining the scope and degree of contagion 61, 63 . The closer the emotional relationship between the nodes and the larger the number of nearest neighbors, the stronger the final intensity of the group emotion and the shorter the time required for emotional emergence 33, 64 .
In summary, it can be concluded that credibility (a s ), the speed of refuting the rumor (v s ), subjective judgment ability (d r ), expressive ability (w r ), and willingness to spread a rumor (b r ) are the key factors in the process of refuting rumors. Most of the research results of information dissemination models are based on SIR virus infection models. Because the spread of information in the network is consistent with the principle of disease transmission in the population, the disease transmission model takes into account that infected individuals can infect any susceptible individual. The principle of information dissemination in the network suggests that netizens who know the information in the network can spread this information to netizens who do not know the information. The complex population is divided into the spreader, s; the infected, r; and the immunized, m 65 .
Definition 1.
A spreader node is a node that knows the information and has its own emotions.
Definition 2.
An infected node is a node that has been infected by emotions and is able to spread them. Definition 3. An immunized node is a node that has lost interest in the information but can be activated. www.nature.com/scientificreports www.nature.com/scientificreports/ Currently, most existing rumors and emotional contagion models are based on different social platforms, scenarios or events and introduce new node states, thus expanding new communication models, such as SHIR 34 , SLRS 15 , CA-SIRS 33 and URBD 62 models. However, the unique characteristics of nodes are rarely considered. In recent years, some studies have begun to pay more attention to the impact of node attributes on the spread of rumors, such as the weight value of nodes 14 . In real social networks, the spread of rumors or emotions is not only related to the node state and the proportion of transition 11 but also to the individual's inner emotional activity as the key factor to determine its transformation. Moreover, emotions affect the individual's daily behavior as well as the information dissemination behavior of individuals.
In view of this, this paper is based on the SIR model, comprehensively considers the characteristics and influencing factors of group emotional contagion in a rumor event, and proposes a modified version of the SRM group emotional contagion model. The model improves the simple transformation and one-way transmission mechanism of the original model and considers the impact of the government and netizens on group emotional contagion in online rumors. In addition, it highlights the infection between individual emotions not only by other individuals in the environment but also by the credibility and speed of rumors and provides a more rational framework for the spread of rumors. The specific conversion rules between them are shown in Fig. 1 .
This study assumes that there are N individuals, each of whom is in one of the three states. We consider a closed and mixed population consisting of N individuals as a social network in which individuals can be represented by vertexes and contacts between people can be represented by edges. We describe the number of spreader nodes, infected nodes, immunized nodes and potential spreaders at time t by s, r, and m, respectively (obviously, s + r + m = N).
If one individual is s and another is m, then a certain infection probability exists between the two; that is, there is a certain influence relation, R sr , between s and r. This relation denotes the probability that s will infect r with its own emotional value. Although m is immunized, it can be transformed into s or r at any time. The probability of m transforming into s is f s (0 ≤ f s ≤ 1), and the probability of m transforming into r is f r (0 ≤ f r ≤ 1). The related parameters of the emotional subject are shown in Table 2 .
In this study, we focus on how anti-rumors influence the emotion change of each individual with a different awareness and other factors in every step, leading to a final consensus. In this model, we consider the spread of a single piece of information that initially appears on a single node, and the rumor-spreading process is synchronized as in most previous work for simplicity 66 . In other words, the real world scenario is simplified, with netizens acting at different speeds, it occurs at discrete points over time and each time step, and each node contacts its neighbor to exchange information 66 . On this basis, a mathematical construction is built as follows: , then the emotion is negative; when the emotional value is in the range (0.33, 0.66], then the emotion is immune; and when the emotional value is in the range (0.66, 1.00], then the emotion is positive. When the intensity of an individual's emotion exceeds a certain threshold, then his or her emotional state has changed. (4) In the early stage of refuting rumors, only s carried emotions. At the very beginning, at least one type of active individual needs to exist in a certain state; thus, that the emotional contagion and conversion process is initiated 35, 63 .
R sr mainly depends on the subjective factor of r and the objective factor of s ( Table 1) , both of which affect the probability value of emotional transmission. R sr should be based on the characteristics of s and r, with s mainly considering a and v. and r is mainly considered from the aspects of the w r and b r of individual emotions. The equation is calculated as follows:
sr r r s s Physical and emotional contagion is a social phenomenon. The emotions of group members can be absorbed by other group members, and they can be amplified and superimposed to greatly exceed the original emotional level of the group members 8 . Thus, suppose E r is the sum of the influence of one's own emotion and s on r emotion at t + 1 moment; then, r can be affected only by s at any moment. The equation is as follows: where d ri denotes r's subjective judgment of r's own emotions at time t, and the value is close to 1 in the interval [0-1], indicating that r is firm to its own emotion. [E si (t)-E ri (t)]* R sri (t) represents the degree of emotional influence of s on r, which is not only based on the emotional difference between s and r but also related to the probability of emotional contagion between s and r. The greater the difference and the probability of infection, the larger the range of r's emotional fluctuation. In this process, the emotional size of s does not change, mainly in terms of spreading emotions to others, and s's existing emotions are not affected. Another possibility is that r, in addition to the positive range of emotional value, also plays the role of "s" after infection and then infects other associated individuals, accelerating the emotional contagion cycle. Scenario three: r and r
r1i r i ri ri ri rr i 1 1 1 2 1 2 When the adjacent nodes are all r, the emotional value of r 1 at time t + 1 is the sum of the emotional value of r 1 and the effective emotional influence of r 2 and r 1 , and r 2 is the same. r is a node infected by emotions. When r is in contact with another node, emotional contagion is a two-way process; however, the degree of mutual influence of the nodes may differ.
Scenario four: m and s or r At time t + 1, when 0.33 < E mi (t + 1) ≤ 0.66, the subject is in an immune state. Thus, when the value of E mi (t + 1) is in the range (0.33, 0.66], the individual has been converted to m by default. However, when E m (t + 1) ≤ 0.33 or E m (t + 1) > 0.66, m moves to the immune state and is transformed into s or r when s has emotional influence on m. At time t + 1, when 0.33 < E ri ≤ 0.66, the emotional state of the individual has not changed and is still in the immune state. When E ri > 0.66, the subject's emotion has been infected to a positive state (r + 1, m−1); when E ri ≤ 0.33, the subject has been infected to a negative state (r + 1, m−1).
Transformation of emotional contagion subjects. s, r and m can be transformed into each other under certain conditions. For example, at time t, m's emotions are activated and converted to s with a probability f si (t); thus, at time t + 1, the total number of s becomes the number of people at time t plus the number of people just converted from m, which is the same as r. The total number of m at time t + 1 becomes the number of people converted to r and m by the network number scale N minus the number converted to r and m. The calculation is as follows: 
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